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Abstract

The article is based on the employee perception of both the quality and the services in the CRM in Bangladesh. In the report, we have shown the various ways of the employee’s perception through which we have known the difference and complex perception of the customers in the country. I have gone through the extensive survey to the employee of various levels.

The survey helped us to find out the answers of the questionnaires and to make it in a better way. The research has been developed in two stages which include the theoretical part and the practical part which includes the analysis of the report and find out the recommendations. We have given the marketing implementations of these things in order to make sure about the change to be brought in the CRM of country which are very important.
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